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Employers Reveal How Staffing Firms/Recruiters 
Can Win More of Their Business 

According to the new Career-Builder.com 2008 Staffing Industry Forecast, 58 percent of 
employers who use recruiting firms indicate that they plan on increasing or making no 
change to the number of staffing firms/recruiters in 2008, which is on par with the numbers 
from 2007. 

When looking at the usage levels for 2007, 37 percent of employers used at least one staff­
ing firm/recruiter, and nearly one-in-four employers (23 percent) used at least two. More 
than one-in-ten employers (12 percent) used three or more staffing firms/recruiters in 2007. 

In terms of the 2008 outlook by industry, IT, education and manufacturing are the least 
likely to say that they anticipate reducing the number of staffing firms/recruiters they will 
use next year. Sales, banking and finance and healthcare are the most likely. 

"Staffing firms and recruiters should see this forecast as a great opportunity for the new 
year," said Todd McCormick, president of the Recruiter Business Unit for 
CareerBuilder.com. "With more than one-in-ten employers planning on increasing the budget 
that they allot to staffing firms/recruiters in 2008, there is solid potential for business devel­
opment in the industry." 

In the survey, employers revealed the best ways staffing firms/recruiters can win more of 
their business. The top five are: 

• Thoroughly screen candidates (49 percent) 

• Provide candidates at a reasonable cost (46 percent) 

• Know about the client's business (42 percent) 

• Show a sense of urgency and commitment for hard-to-fill positions (38 percent) 

• Match quality/experience of candidate to cost (37 percent) • 

This survey was conducted online within the United States by Harris Interactive<'l> on behalf of CareerBuilder.com among 
2,929 hiring managers and human resource professionals. 

The Plus Group, inc. is Honored by AT&T As Outstanding Supplier 
Commitment to excellence over the 39 supplier recognition awards for its for many years to come." 

past year has earned The Plus Group, work in helping AT&T deliver out­ As part of its annual supplier recog­
inc. recognition as an outstanding sup­ standing service to its customers dur­ nition program, AT&T took out a half­
plier to AT&T Inc., one of the world's ing the past year. The Plus Group, inc. page ad in the June 5, 2007 edition of 
leading data, voice, wireless and was recognized for its contributions in The Wall Street Journal to publicly 
internet services providers. the Product and Service Performance thank the selected companies. 

'We are proud of our long-standing category. The Plus Group, inc. is a full service 
tradition of providing unparalleled "Our team of professionals have customer centric staffing company 
products and services to our business been working hard to provide the best which provides a wide range of staff­
and residential customers," said service available to AT&T. It is truly ing services including long-term staff 
Maureen Merkle, President, AT&T an honor to be recognized by your cli­ augmentation, temporary, temp-to­
Procurement. "We're successful on ents and AT&T did it in such a won­ hire, direct placement and perfor­
that front in large part thanks to sup­ derful way," said John Seelander, mance-based project work. Their areas 
pliers like The Plus Group, inc. that President of The Plus Group, inc. 'We of expertise include government, tech­
consistently go above and beyond the have enjoyed a 15-year relationship nical, administrative and call center 
call of duty." with AT&T and look forward to con­ support. More information can be 

The Plus Group, inc. received one of tinuing to deliver the best in service found at www.theplusgroup.com. • 
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